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Baviera, T., Peris, À., & Cano-Orón, L. (2019). Political candidates in
infotainment programmes and their emotional effects on Twitter: An analysis
of the 2015 Spanish general elections pre-campaign season. Contemporary
Social Science, 14(1), 144–156.

Bekafigo, M. A., & McBride, A. (2013). Who tweets about politics? Political
participation of Twitter users during the 2011 gubernatorial elections. Social
Science Computer Review, 31(5), 625–643.

Birenbaum, G., & Villa, M. (2003). The media and neo-populism in France. In
G. Mazzoleni, J. Stewart, & B. Horsfield (Eds.), The media and neo-populism:
A contemporary comparative analysis (pp. 45–67). Westport: Praeger
Publishers.

Blassnig, S., Ernst, N., Engesser, S., Esser, F., Davis, R., & Taras, D. (2020).
Populism and social media popularity: How populist communication benefits
political leaders on Facebook and Twitter. In D. Taras & R. Davis (Eds.),
Power shift? Political leadership and social media (pp. 97–111). New York,
NY; Oxon: Routledge.

Blei, D. M., Ng, A. Y., & Jordan, M. I. (2003). Latent Dirichlet allocation.
Journal of Machine Learning Research, 993–1022.

Block, E., & Negrine, R. (2017). The populist communication style: Toward a
critical framework. International Journal of Communication, 11(20),
178–197.

74 References

https://doi.org/10.1126/science.aaa1160
https://doi.org/10.1126/science.aaa1160


Bode, L., & Dalrymple, K. E. (2016). Politics in 140 characters or less:
Campaign communication, network interaction, and political participation on
Twitter. Journal of Political Marketing, 15(4), 311–332.

Bogen, K. W., Millman, C., Huntington, F., & Orchowski, L. M. (2018). A
qualitative analysis of disclosing sexual victimization by# NotOkay during the
2016 presidential election. Violence and Gender, 5(3), 174–181.

Bonacchi, C., Altaweel, M., & Krzyzanska, M. (2018). The heritage of Brexit:
Roles of the past in the construction of political identities through social
media. Journal of Social Archaeology, 18(2), 174–192.

Bonikowski, B. (2016). Three lessons of contemporary populism in Europe
and the United States. Brown Journal of World Affairs, 23(9), 9–24.

Bonikowski, B. (2017). Ethno-nationalist populism and the mobilization of
collective resentment. The British Journal of Sociology, 68(S1), S181–S213.
doi:10.1111/1468-4446.12325

Boomgaarden, H. G., Schuck, A. R. T., Elenbaas, M., & Vreese, C. H. d.
(2011). Mapping EU attitudes: Conceptual and empirical dimensions of
Euroscepticism and EU support. European Union Politics, 12(2), 241–266.

Bossetta, M., Segesten, A. D., & Trenz, H.-J. (2018). Political participation on
Facebook during Brexit: Does user engagement on media pages stimulate
engagement with campaigns?. Journal of Language and Politics, 17(2),
173–194.

Boutyline, A., & Willer, R. (2017). The social structure of political echo
chambers: Variation in ideological homophily in online network. Political
Psychology, 38(3), 551–569.

Bracciale, R., & Martella, A. (2017). Define the populist political
communication style: The case of Italian political leaders on Twitter.
Information, Communication & Society, 20(9), 1310–1329.

Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology.
Qualitative Research in Psychology, 3(2), 77–101.

Brena, G., Brambilla, M., Ceri, S., Giovanni, M. D., Pierri, F., & Ramponi, G.
(2019). News sharing user behaviour on Twitter: A comprehensive data
collection of news articles and social interactions. Paper presented at the
Proceedings of the International AAAI Conference on Web and Social Media.

References 75

https://doi.org/10.1111/1468-4446.12325


Bright, J. (2018). Explaining the emergence of echo chambers on social media:
the role of ideology and extremism. Journal of Computer-Mediated
Communication, 23(1), 17–33.

Broniatowski, D. A., Jamison, A. M., Qi, S., Alkulaib, L., Chen, T., Benton,
A., . . . Dredze, M. (2018). Weaponized health communication: Twitter bots
and Russian trolls amplify the vaccine debate. American journal of public
health, 108(10), 1378–1384.

Bruns, A., & Highfield, T. (2013). Political networks on Twitter: Tweeting the
queensland state election. Information, Communication & Society, 16(5),
667–691.

Ceron, A., Curini, L., Iacus, S. M., & Porro, G. (2014). Every tweet counts?
How sentiment analysis of social media can improve our knowledge of
citizens’ political preferences with an application to Italy and France. New
Media & Society, 16(2), 340–358.

Coesemans, R., & Cock, B. D. (2017). Self-reference by politicians on Twitter:
Strategies to adapt to 140 characters. Journal of Pragmatics. 116, 37–50.

Colleoni, E., Rozza, A., & Arvidsson, A. (2014). Echo chamber or public
sphere? Predicting political orientation and measuring political homophily in
Twitter using big data. Journal of Communication, 64(2), 317–332.

Corbett, S. (2016). The social consequences of Brexit for the UK and Europe:
Euroscepticism, populism, Nationalism, and societal division. International
Journal of Social Quality, 6(1), 11–31.

Cox, J. B. (2013). Twitter, Facebook, blogs, and media-sharing sites in the
classroom. In K. Langmia, T. C. M. Tyree, P. O’Brien, & I. Sturgis (Eds.),
Social media: Pedagogy and practice (pp. 21–42). Lanham, MD; Plymouth:
Library of Congress Control.

Cox, M. (2017). The rise of populism and the crisis of globalisation: Brexit,
Trump and beyond. Irish Studies in International Affairs, 28, 9–17.

Cuperus, R. (2007). Populism against globalisation: A new European revolt
rethinking immigration and integration: A new centre left agenda (pp.
147–165) London: Policy Network.

Curran, G. (2004). Mainstreaming populist discourse: The race-conscious
legacy of neo-populist parties in Australia and Italy. Patterns of Prejudice,
38(1), 37–55. doi:10.1080/0031322032000185578

76 References

https://doi.org/10.1080/0031322032000185578


Dang-Xuan, L., Stieglitz, S., Wladarsch, J., & Neuberger, C. (2013). An
investigation of influentials and the role of sentiment in political
communication on Twitter during election periods. Information,
Communication & Society, 16(5), 795–825.

Deacon, D., & Wring, D. (2016). The UK Independence Party, populism and
the British news media: Competition, collaboration or containment? European
Journal of Communication, 31(2), 169–184.

Del Vicario, M., Zollo, F., Caldarelli, G., Scala, A., & Quattrociocchi, W.
(2017). Mapping social dynamics on Facebook: The Brexit debate. Social
Networks, 50, 6–16.

Dubois, E., & Blank, G. (2018). The echo chamber is overstated: The
moderating effect of political interest and diverse media. Information,
Communication & Society, 21(5), 729–745. doi:10.1080/
1369118X.2018.1428656

Dunleavy, P., & Taylor, R. (2017). The 2017 audit of UK democracy.
Democratic Audit.

Eichenberg, R. C., & Dalton, R. J. (1993). Europeans and the European
community: The dynamics of public support for European integration.
International Organization, 47(4), 507–534.

Ekström, M., Patrona, M., & Thornborrow, J. (2018). Right-wing populism
and the dynamics of style: A discourse-analytic perspective on mediated
political performances. Palgrave Communications, 4(1), 1–11.

Ellison, N., & Hardey, M. (2013). Developing political conversations? Social
media and English local authorities. Information, Communication & Society,
16(6), 878–898.

Elmer, G. (2013). Live research: Twittering an election debate. New Media &
Society, 15(1), 18–30. doi:10.1177/1461444812457328

Engesser, S., Ernst, N., Esser, F., & Büchel, F. (2017). Populism and social
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(2017). Populist political communication: Toward a model of its causes,
forms, and effects. In T. Aalberg, F. Esser, C. Reinemann, J. Strömbäck, & C.
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