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Introduction

With changing times, the world is witnessing digital transformation in every
industrial sector. The common man, businesses, and management are prepar-
ing themselves to enter the digitally enabled industry. This book aims to identify
how digital transformation will introduce advanced technology to accelerate eco-
nomic growth. The book is centered on empirical research, conceptual papers,
and case studies of various industries in a global context that highlights the
impact of digital transformations across the spectrum of business and industry.
Industry 4.0 brought together robots, interconnected devices, and a fast network
of data. The journey from Industry 4.0 to Industry 5.0 started when the compa-
nies began to allow customers to customize what they want. The Fifth Industrial
Revolution will focus on co-operation between man and machine, as human intel-
ligence works in harmony with cognitive computing. 5G is a new global wireless
standard after 2G, 3G, and 4G networks. 5G enables a new kind of network
that is designed to connect virtually everyone and everything including machines,
objects, and devices.

With the digital transformation and planned introduction of 5G technology
in the global business network, it becomes significant to understand the transfor-
mation from Industry 4.0 to Industry 5.0 for creating sustainable business and
management practices. With the penetration of artificial intelligence, virtual real-
ity, blockchain technology, Internet of Things (IoT), and collaborative robot, it is
vital to understand how people and organizations are adopting the transforma-
tive changes in their practices. The group of connected advanced technologies
provides the foundation for increased digitization in business and management in
world economies. Industry 4.0 emerged with the arrival of automation technolo-
gies, IoT, and the smart factory. Industry 5.0 takes the next step, which involves
leveraging the collaboration between increasingly powerful and accurate machin-
ery and the unique creative potential of the human being. Unlike the concept of
Industry 4.0, Industry, 5.0 is not restricted to only manufacturing sectors, but
it aims to solve many businesses, social, and environmental problems with the
help of physical and virtual spaces. It is necessary to understand how this change
is going to take place in various sectors of the economies. The book will serve
as a guide to the researchers and various industry sectors like manufacturing,
services, and management. Readers may discover a reliable and accessible one-
stop resource of information. The book aims to provide an understanding of the
foundations of various changes which are predicted to happen. We plan to start
the journey for readers to understand how the transformation happened and how



xx Introduction

it has evolved with time. The editors set the platform for the authors to make a
valuable contribution in this emerging field in form of substantial and robust
chapters. The idea behind this book is to simplify the journey of aspiring read-
ers, students, and researchers to understand the technology and innovations. The
book will provide a comprehensive understanding of managerial applications in
business and management during the transformational phase of 5G.

Industry 5.0 is the re-humanization of the race toward automation. It’s the rec-
ognition of robotic, automated, digital advances, and the emergence of insight,
innovation, and creativity that comes from the human being. This book aims to
help researchers and practitioners who are working in the business and manage-
ment domains. It will serve as a useful guide for industry and academia. It is also
aimed to serve the knowledge need of beginners as well the advanced users to
understand concepts of digital transformation in the business world.



Acknowledgment

First and foremost, we would like to thank our Almighty God. In the process of
putting this book together, we realized how true this gift of writing is. You gave
us the power to believe in our passion and pursue our dreams. We could never
have done this without faith in you. Our sincere and heartfelt thanks to our fam-
ily members who were there supporting us throughout the arduous process of
completing this book and has been a big pillar throughout.

The editors would like to acknowledge the help of all the people involved in
this project and, more specifically, the authors and reviewers who took part in the
review process. Without their support, this book would not have become a reality.
First, the editors would like to thank each one of the authors for their contribu-
tions. Our sincere gratitude goes to the chapter’s authors who contributed their
time and expertise to this book. Second, the editors wish to acknowledge the
valuable contributions of the reviewers regarding the improvement of quality,
coherence, and content presentation of chapters. Most of the authors also served
as referees; we highly appreciate their double task. We owe an enormous debt of
gratitude to those who gave us detailed and constructive comments on few chap-
ters and pushed us to clarify concepts, explore particular facets of insight work,
and explain the rationales for specific recommendations.

Last but not the least, we thank Emerald Publishing for their continuous sup-
port since the beginning and guiding us throughout the journey

Editors



	Halftitle Page
	Title Page
	Copyright Page
	Contents
	About the Contributors
	Introduction
	Acknowledgment



