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Ad Age top campaigns, 4448
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Al-enabled decision support system, 42
Airbnb, 114-115
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Alphabet, 1, 158-161
Amazon, 1, 112-113, 145, 152-154
Amazon guidelines, 88-89
American Express, 45-46, 61, 62
American Legacy, 48
Amsterdam Canal eBoats, 86-87
Analytical techniques, 42
Anonymous Asian Bank, 154
Ansoff matrix, 2
Apple, 1, 154-156
Aspartame, 11, 17
Aston Martin, 63
Augmented reality (AR), 24, 81
Automobiles, 88
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Base technologies, 24, 26
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Building blocks, 3, 10, 29-35
Bundling
Amazon guidelines, 88-89
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Capital expenditure (capex), 85
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Paradigm, 105
China spatiotemporal preference
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Crew Dragon space capsule, 10
Cultural holidays, 51
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American Express, 62
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China spatiotemporal preference
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mapping, 57-59
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Customer need sophistication, 52
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bundling (See Bundling)
unbundling (See Unbundling)
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3D object printing, 82
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Financial sustainability
Amazon, 145, 147
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Microsoft, 145
sweet spot, 145
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Ford, 113
Fortune 500, 104, 149
Frank Donaldson Brown, 143
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Gartner’s Hype Cycle, 24
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peak of inflated expectations, 25
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Google, 111, 158-161
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Haier, 107-108, 113-114
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Intellectual property (IP), 4, 104
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Internet of Things (IoT), 24
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Kansei Engineering (KE), 74-75
Key technologies, 26
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discernible access, 14-17
influential knowledge, 10-11
instrumental knowledge, 9-10
knowledge development, 11-14
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Know Your Customer (KYC), 127
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Lancome, 69-70
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Leapfrogging, 53
LEGO, 69
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networking, 115-129
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platforming, 110-115
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LG, 108
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National Geographic, 103
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soft assets, 102-103
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Mapping, 57-59
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Microsoft, 1, 4, 145-147
Microsoft Surface Pro, 4
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Need obsoleting, 48-49
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Need seeking, 37
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38-41
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Need shaping
Ad Age top campaigns, 4448
electric cars, 43
need ecologizing, 49-51
need obsoleting, 48-49
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Internet of Everything (IoE),
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Kabbage, 119-120
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US Small Business Administration,
120-123
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New product development processes
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132-136
Nike Plus, 46
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Norwegian Gas, 59
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market map, 27
overall technology strategy map, 30
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chemical, 79
emotion types, 78
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vision, 79
Ola, 42
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Health.Pioneers, 107
inside-out open innovation (IOI),
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intellectual property (IP), 104
ipCG-Dyson, 110
Lemley7, 104
LG, 108
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outside-in open innovation (OII),
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patent pools, 108-110

UK Patent Box, 105
Unilever, 108
Open innovation, 104-108
Operating expense (opex), 85
Organizational culture, 148

Outside-in open innovation (OII), 104
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Patent pools, 108-110
Pay-by-usage rate basis, 86
Peak of inflated expectations, 25
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Airbnb, 114

Amazon, 112

Amazon Advertising Platform
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Platform as Service (PaaS), 111
Software as a Service (SaaS), 111
toolbox, 111
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budget fitting, 85-88
bundling, 88-91
capital expenditure (capex), 85
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Fechner’s law, 87, 94-97
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operating expense (opex), 85

Toyota Production System (TPS),
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unbundling, 91-93
Product life cycle (PLC), 132
Product market, 32
Product-market combinations, 136
Product market framework

financial derivatives, 23

Flavr Savr2 tomato, 20-21
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enterprise software platforms, 126
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territory leaders, 126127

Tokenization, 126

Qualified opportunity zones, 22
Qualitative techniques, 42

Rail Europe
customer touchpoints, 66, 67
experience map, 67
journey model, 68
lens, 68
qualitative insight, 68
quantitative information, 68
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146-147
Return on assets (ROA), 144
Return on equity (ROE), 144
Return on sales (ROS), 144
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Robots, 24, 25
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(RVG)

Samsung family hub refrigerator, 90
Sandia National Laboratories, 13
SCARF, 80-83
Serendipity
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Stealth Submarines, 12
Sherpa, 118-119
Silicon Valley, 51
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Soft assets, 102-104
SpaceX, 10-11
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Stealth fighters, 16-17
Stealth Submarines, 12
Sustainability, 131-136
Sweet spot, growth, 145
Synthesizing
Alphabet, 158-161
Amazon, 152-154
Anonymous Asian Bank, 154
Apple, 154-156
Bridgewater Associates, 156158
Google, 158-161
organizational culture, 148
Valve, 161-164
Zappos, 164-165
Systematic development, 12-14

Tastants, 79
Taste/gustatory, 79
Tax Cuts and Jobs Act (TCJA), 21-23
Technology bundle formation
building blocks (BB space), 32
bundled (B space), 32
knowledge space (K), 32
mode I, 32
mode II, 33
mode III, 33
mode IV, 33
mode V, 33
mode VI, 33
product market (PM space), 32
Technology discipline
building blocks and bundles, 29-35
product market framework, 19-23
technology dynamics, 24-30
Technology dynamics
Gartner’s Hype Cycle, 24, 25
Norwegian gas, 26-30
S-curves, 24
Technology imitation, 53
Temporary lapse in growth, 138
Terminator technology, 21
Territory leaders, 126-127
Tesla, 41
Textbook publishers, 92
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Thanksgiving, 38
Thinker Thing, 81
Timing devices
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bundle elements, 15
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knowledge domains, 16
needs, 15
product markets, 15
replacement technologies pacing, 16
technologies, 16
technology changes, 15
Tokenization, 126
Toyota, 44
Toyota Production System (TPS), 85
Tradeoffs, 41, 42
Traditional marketing language, 58
Trigeminal-chemosensory system, 79
Trough of disillusionment, 25

Uber, 42
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Unbundling, 91-93

Unilever, 108
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Utilizing
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Costco, 100
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private labels worldwide, 99-100
Rajhans group, 101
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Value creation process, 9
Dyson/ipCG, 5
ipCG-Dyson, 4
Microsoft Surface Pro, 4
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Virtual reality (VR), 24

World Economic Forum survey, 123
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