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In 1950, world tourism began with 25 million international arrivals according to the UNWTO Nswgge;znde naten
(UNWTOQO, 2011). In 2019, this reached 1.45 billion. Then COVID-19 arrived, and the world '
changed. It is forecasted that tourism will lose over one billion international arrivals in 2020.
This is a conservative estimate. So, what is the future of global tourism? Micro trends are a
subset of the mega drivers of change. These micro trends are focused on how mega drivers
reshape and adapt within a specific context, i.e. tourism. The term micro trends was coined
by Penn (2007) in Micro Trends The Small Forces Behind Tomorrow’s Big Changes and more
recently in Microtrends Squared: The New Small Forces Driving Today’s Big Disruptions
(Penn and Fineman, 2018). The purpose of this special issue is focus on small. How mega
trends adapt and are seen in tourism. How these mega trends combine to create a force that
shapes a tourism experience or product (Yeoman and McMahon-Beatte, 2019).
In this special issue, we highlight 12 contributions from authors who identify a series of micro
trends which will be global forces going into the future. Davies et al. (2020) identify the need for
research that focuses on micromobilities at tourist destinations, charting their recent expansion
and exploring development challenges. Hartman et al. (2020) make a number of observations
about enhancing an understanding of the evolution of actor networks for destination
development to build a resilient network. Blanchet and Fabry (2020) identify several factors
influencing new cinematographic and television operators on the attractiveness of tourist
destinations. Climate change was the big issue prior to COVID-19 and flight shaming (flygskam)
movement was the issue in the mind of consumer consciousness. Mkono (2020) highlights this
phenomenon. The tourism industries response to climate change has being sustainable
tourism. Once feature of this phenomenon is slow food travel. As Fusté-Forné and Jamal (2020)
argue, this is a pathway to contribute to locally based agricultural and food practices for
sustainable development, food security, social sustainability and community well-being.
What is the future of place making? Zuma and Rooijackers (2020) provide a personal insight
into how they see the potential of urban culture as a vehicle for creative placemaking. COVID-
19 has made us aware of mental illness. Stankov et al. (2020) make us aware of mindfulness
meditation. Whereas Lee Yee-Sum et al. (2020) advocate the emerging trend of wellness
tourismin an urban setting.
Demography is the slow burning trend that will have the largest impact on the future of
tourism (Yeoman et al., 2011; Yeoman et al., 2013). Leith (2020) makes a significant © lan Yeoman. Published in the
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