
LIST OF CONTRIBUTORS

Md Shah Azam Department of Marketing, University of
Rajshahi, Rajshahi, Bangladesh

Mohammed Quaddus Curtin University, Perth, Australia

Arief Rahman Department of Accounting, Islamic
University of Indonesia, Yogyakarta,
Indonesia

Arch G. Woodside Department of Marketing, Carroll School
of Management, Boston College, Boston,
MA, USA

vii


	List of Contributors



