

[image: image]



SUBJECT INDEX

Androgyny, 132, 135, 137, 144

Attractive experiences, 152–153, 156, 158, 165, 167

Barriers, 1–2, 6–7, 9–13, 15–18, 93–94

Benefits, 1–2, 4, 8–18, 48, 52, 114, 146, 154–155, 157, 160

Cultural background, 173–175, 179, 182, 186, 188, 191, 193

Customer satisfaction, 6, 174, 176, 193

Destination choice, 77, 86, 91, 95

Destination risk, 91–92, 95, 103–104, 106

Environmental education, 75–77, 79, 82

Environmental management systems, 1–2

Feminine leadership, 131–133, 135, 137–146

Gender, 39, 44, 103, 132–135, 140–145, 173–177, 182, 186–187, 189–191, 193

Green hotel, 75–87

Hospitality industry, 2, 12, 17–18, 23, 27, 38, 49, 51–53, 132, 173, 176

Innovation, 38–43, 46, 48, 52, 132

Innovativeness, 37–45, 47, 49–53

Institutional norms, 57–58, 60–63, 68–70

Macroeconomic and non-macroeconomic variables, 21–24, 30, 34

Manager, 38, 44, 46–47, 134, 137–138, 140–143, 145

Masculine leadership, 131–132, 138, 140–141, 144–146

Motivations, 1–2, 4, 8–12, 14–18, 51

Motorised tours, 152, 157, 159, 166

Multiple regression analysis, 22

Perceived crowding, 57–58, 61, 64–66, 68–70

Perceived risk, 91, 93–95, 104–106

Personality traits, 42, 174, 177–178, 181, 185–186, 191–192

Physical environment, 91, 94, 112

Qualitative research, 38, 138–139, 145

Queuing management, 57–58, 69

Residents’ tourism engagement, 110

Return Potential Model, 57–58

Singapore hotel stock returns, 21–23, 25–29, 31, 33–35

Service quality, 49, 173–182, 184, 186, 188–192

Social identity, 109–111, 113–125

Sustainability, 2, 5–6, 13, 111, 115, 152, 158–160, 163, 165–167

Theme parks, 57–59, 62–64, 66–67, 69

Theory of planned behavior, 75–76, 78

Tourism advocacy, 109–111, 117, 119–120, 122–124

Tropics, 91, 96–97, 102–103

OPS/images/Cover.jpg
ADVANCES IN HOSPITALITY
AND LEISURE

JosepH S. CHEN





